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Financial Accounting
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Organization Behavior and Organization Development
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Economic for Business

' a

Wiunsh hlfremgunawasegaranfreising natauay
NSIMUATIANANHINANIENLTBIAATIN AT §ANARAFAT SR
m@m‘ﬁﬂﬂcymL’Emﬁmmnmwgmam?’swdwﬂi:mﬂLﬁ@‘ﬁfmlums
sindulalusniunisnfmnsgsiafiuansinaiily
454615 52IL8UABAENIINITUIUNS 3(3-0-6)

Research Methodology in Management
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Organization Image Management
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Principles of Public Relations and Mass Communication
WANNTT WWIAR NOHI) NFINUEL NITLIUNTUATUINATR
ulszaduiusiiazdednsunaty a9flsznay mARALAYIINIT
ATl sranduiuiuazAaasunadu ADANLR A3781LFTUTDINN
Uszadunusuac@eansuiaty Jadeninafadusunislseanduius
UAZRRAANTHIATY AABAAULNLNTBINTT sz A uRusiasRaansunaTy
d‘d Il o o a & = %
ninasiadenn TmusTTN LATHENA wazn1ailes iusi
465602 N1FLFMNTNTUsEENR NN US Az RagnsuIaTy 3(3-0-6)
Public Relations and Mass Communication Administration
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Mass Communication Management
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(Independent Study)
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Integrated Studies in Marketing
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