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Strategic Thinking and Competitive Advantage
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Service Marketing
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Integrated Marketing Communication
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Seminar in Marketing
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Managerial Accounting
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Production and Operation Management
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Management Information System
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Quality Service and Total Quality Management
depnaudnlalungeuazidnisnisFnisaninmuaznnsdanis

AMNIWULILIANY D] satap i Ayresnisi e aoulduFeuly

mnvﬂﬁu%\ﬂumﬁn?mﬁgu@:mn*nu dsziaunisFaulsrnausiae

N3 nEl s ALATHAN TN LT ARTAN NUUIAANITTAN 1T AN MILLY

anysal mi'l.%’f?%mmmLmuﬁaluﬂi:mmzﬁﬂutmmﬁgﬂ niaiAulAeanIs

dannsaninnlugiuznagninisuiedu lsaFaunisdnnisusnisua o

Lﬂ?ﬂuLﬁﬂuimuﬁﬁum?Q”mmmmmwswdwnjﬂu (397ALANTY) LAz

anigy (s19daunasea) glnluazdeans Anwanisunisanunmlugiu

wnAnsieiies nsUszgndldnagndszuinlfiEnisamnm LazNSTAAe
nelunaznaneuen

454605 n1sdanmiswmaluladiuazuianssudanagns 3(3-0-6)
Strategic Technology Management and Innovation
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Seminar in Management
afUmaunazussangluindenieniniinsinaula sandenig
UnsdAnmine i Faudinmsiuasufiilgun Inefitdsuasnguinienis
imsantseansldlidnivanunisallutlaqiiu
o
465608 WMQIN1TRAA1TAIANS 3(3-0-6)
Organizational Mass Communication Theory
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