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Application Form 

Course Title: Using Social Media 

Resource Person: Mr. Mick Slatter 

Date: 17 - 20 June 2013 

Place: The GovemmentPublic Relations Department, Bangkok, Thailand 

First name: Mr.lMrs.lMiss ..................................................................................................................... . 


Surname: ................................................................................... Date of Birth ........................................ . 


Position: 

Department: (incl. phone~ fax, e-mail) 

Job Description (please give some details): 

Year of Service:.................................... Number of Years in Present Position .................................. . 


Knowledge ofEnglish Language: (very good = 1~ good=2, average=3) 

Writing 

Professional Training: 

Title Period Organization/Country 



PRDIBBC In-country workshop on "Using Social Media" 

17-20 June 2013 


Public Relations Department, Bangkok, Thailand 


Introduction and Aims 

This course will help journalists understand how to make the best use of social 
media. We'll look at a variety of social media tools and cOnsider the editorial 
issues they raise. We'll look at case studies and best practise to consider the 
creative possibilities that Facebook, Twitter and other tools can provide. 

Objectives 
Through practical, interactive training, the course aims to help journalists feel at 
home in using social media as part of their day-to-day output. By the end of the 
course, the participants should be confident in the use ofa variety oftools (in 
pursuit ofjournalism) and understand some of the potential problems and 
editorial headaches that social media can present. 

Course Contents 
- Use ofFacebook, twitter, Linkedln, Instagram in relation to 

media production and journalism 
- How to use them both for journalistic purposes in terms of uncovering and 

sourcing stories, in terms ofengaging audiences. 
- The best ways to make the most ofTwitter, Facebook, Blogging and other 

social media tools, both to drive audiences, improve reporting and as part ofthe 
newsgathering approach. 

- Editorial considerations ofusing Social Media 
- Risks and issues to be aware of 
- How to maintain impartiality while using social media 
- How to use social media to increase listener and audience interactivity 

Qualification of Participant 
- News reporters, editors, producers with at least 3 year of media production . 

experience and work for social media production 
- Ability to understand and speak English 


