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Content Strategy that will make your station competitive during and after the
pandemic

Join us for a webinar on May 08, 2020 at 1:00 PM MYT.

A Content Strategy during a Global Pandemic

The Covid-19 Pandemic has meant the needs of your radio audience and how they
consume your programming have changed. Has your radio station’s content strategy
changed to meet those needs?

In this webinar, Paul Amos will discuss how your Content Strategy continues to remain
fundamental, while your tactics must change dramatically.

Are there best practices during these times? How are some of the leading radio stations
approaching the new normal? How much should my programming change?

Walk away with ideas and the confidence to approach your programming contentin a
world facing one of its biggest challenges in modern times.

About Paul Amos
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Paul is the Managing Director of Xtra Insights, an audience research company working
with leading radio groups in Australia, New Zealand, Asia and Europe.

Paul’s 30+ years of Media Industry experience includes positions in a variety of
departments from programming and production to promotions and marketing.

Over a 17 year period he held management positions in radio groups and industry
companies, winning awards for radio programming and audio production.

Prior to launching Xtra Insights, Paul was Director and Radio Consultant for esp
(Entertainment Strategy, Programming) working with radio networks around the world.
Specifically, Paul was responsible for program format design, on air talent direction, the
development and implementation of audience research, marketing and promotion
campaigns and strategic programming format designs in competitive radio markets.

After registering, you will receive a confirmation email containing information about
joining the webinar.

View System Requirements
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