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AIBD Webinar on
Public Broadcaster and TV Audience Measurement
3rd September 2020
11:00 AM MYT (GMT+8)

PROJECT OUTLINE

Background

One of the biggest assets of any public service broadcaster is its audience. Like any
product, it can be packaged and sold to generate revenues. But, are most
broadcasters, especially in the Asia and the Pacific, even aware of it?

TV Audience Measurement (TAM) is a typical case of the tail wagging the dog, where
an investment of a few million dollars ends up deciding the fate of billions of
advertising dollars. Given the high stakes involved, even a small error can affect the
fortunes of broadcasters significantly. Moreover, most TAMs' attention to the needs
of the niche and public broadcasters is severely inadequate.

Aim

The webinar will broaden the understanding of audience measurement for
broadcasters, and their effectiveness. It will also highlight various trends and
technologies in TV audience management.

Objectives

The objective of the webinar is to understand/discuss:

1. The limitations of various TV audience measurement technologies.

2. How and why are the needs of the niche and public broadcasters often not
adequately addressed?

3. What public broadcasters could do to protect their interest?

Consultant:

Ravi Arora is the CEO of DecisionCraft Inc. based in the Greater New York area. He had set up
a TV audience measurement panel, named aMap, in India. aMap comprised of 7,000
households spread over 83 towns. Based on his experiences with aMap, DecisionCraft Inc.
developed an alternate TV audience measurement technology. The hardware for this system
was designed and manufactured in South Korea. This technology has been used in Malaysia,
Bulgaria, and Mexico. It's also used for other purposes in the USA, UK, Canada, Singapore,
and Dubai. Ravi has personal audience measurement experiences in India, Mexico, Bulgaria,
Brazil, Pakistan, Saudi Arabia, and UAE. He is experienced with various audience
measurement technologies (fingerprinting, water-marking, picture matching etc).
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AGENDA

Time Event

11:00 - 11:05 Introduction of the Event

11:05 -11:30 PART I- Understanding TV and Audience Measurement
Technologies

11:30 - 12:00 PART II- Audience Measurement and Public Broadcasters

12:00 - 12:30 Question & Answer Session
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